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Business 

 
Accounting Program Advisors:  Richard Kido and Wayne Tanna 
Business Administration Program Advisors:   Dr. Caryn Callahan, Dr. Margaret Friedman, Dr. John 

Steelquist, Dr. Barbara Street, and Wayne Tanna 
Management Program Advisors:           Dr. Scott Schroeder  
 
Our mission in providing undergraduate business programs at Chaminade is to prepare students to enter 
careers in industry, government, and not-for-profit organizations and to provide businesses in Hawaii with 
competent employees who are able to contribute to their organization’s success and to the community 
good.  
 
In the business majors, students develop their ability to work with others effectively in professional 
settings and become skilled in using technology and information resources to make organizationally 
sound, socially responsible decisions at work. Business students gain an understanding of the functions 
that make organizations run effectively (accounting, finance, marketing), as well as the composition 
(structure and culture) and processes (operations and strategic management) of organizations that 
facilitate their success. Students broaden their awareness of the economic, social and political issues that 
impact how business is conducted and prepare for careers in business generally, or in the accounting field, 
depending on choice of major.  Service -Learning  opportunities are built into the business curriculum, 
giving students multiple opportunities during their course of study to apply classroom topics to real world 
situations. Service- Learning includes structured means for reflection on the service experience and helps 
to foster civic and corporate responsibility 
 
Chaminade business programs have several distinguishing features which make them an attractive choice 
for students looking to start their careers.  The programs are practice-oriented, focused on providing 
knowledge and skills essential for working in real-world organizations.  Opportunities for hands-on 
learning are provided through “living” case studies, internships, community-based service projects, and 
involvement with professional associations.  Additionally, the business programs augment students’ 
technical knowledge with the professional abilities needed for standout job performance and career 
advancement.  Business coursework builds on the liberal arts core curriculum to further students’ skills in 
critical thinking, using theory for taking action, and communicating with clarity and impact.  The 
programs actively engage Marianist values to prepare students to lead with integrity and make important 
contributions to their organizations and communities.  Outstanding graduates may complete their MBA at 
Chaminade with an additional year of full-time study beyond the bachelor’s degree.  
 
DEGREE PROGRAMS 
 
Chaminade offers the following degree programs in Business in the Undergraduate Program: 
 
ASSOCIATE OF ARTS 
Business Administration 
 
BACHELOR OF ARTS 
Business Administration 
Management 
 
BACHELOR OF SCIENCE 
Accounting 
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Students interested in Marketing as a major should look in the Communication section of  the catalog for 
information on  the Integrated Marketing major.  
 
The University also offers a business-related major in International Studies with a focus on Trade and 
Finance (details of this program are found in the International Studies listing in this catalog). 
 
 
PROGRAM  LEARNING  OUTCOMES 
 
Program Learning Outcomes Common to the Majors in Business Administration and Accounting 
 
In completing one of the business majors, a graduating student will have demonstrated the following 
competencies:  
 

1. Written and oral communication abilities appropriate to business-related tasks.  
 
2. The ability to select and use appropriate quantitative tools, including statistics and management 

science, for decision-making. 
  
3. An understanding of tasks associated with career selection, entry, and management.  

 
4. An understanding of the functional areas of business, including central theories, modes of 

analysis, tasks, and strategies.  
 

5. The ability to use integrative and reflective thinking to assess and create business strategy 
appropriate for organizations in specified business environments. 

 
6. An understanding of legal obligations of organizations and the ethical dilemmas faced by 

businesses, along with appropriate frameworks for addressing these dilemmas. 
 

7. An understanding of information technology as it influences organizational processes and system 
tasks.  Demonstrate the ability to use information technology to address functional business tasks.  

 
8. An understanding of domestic and global economic environments and their influence on firm-

level organizational decision-making and operations.  
 

9. An understanding of individual and group dynamics in organizations.  
 

10. An understanding of the connections between academic work and real-life situations as a result of 
the Service-Learning experiences.  

 
 
Additional Program Learning Outcomes for Business Administration Majors 
 
In completing the major in business administration, a graduating student will have demonstrated the 
following competencies: 

 
1.  An understanding of the management of business operations, including product and process 

design, facilities layout, supply chain management, and quality control.  
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2. An understanding of the distinctive features and challenges of conducting business 
internationally.   

 
Additional Program Learning Outcomes for Accounting Majors* 
 
In completing the major in accounting, a graduating student will have demonstrated the following 
competencies: 
   

3. An understanding of the legal and ethical responsibilities of professional accountants.  
 

4. An understanding of the concepts, methods, and processes of control that provide for the accuracy 
and integrity of financial data and the safeguarding of business assets.  

 
5. An understanding of the concepts of taxation and the impact of taxation on the financial and 

managerial decisions of business entities.  
 

6. An understanding of the concepts, principles, and procedures of auditing and attestation services.  
 

7. An understanding of Generally Accepted Accounting Principles and their application to business 
situations.  

 
8. An understanding of the preparation, interpretation, evaluation, and use of financial    

information for business decision making.  
 
 
Program Learning Outcomes for Management Majors: 

 
In completing a major in management, a graduating student will have demonstrated the 
following competencies:   
 

1. An understanding of the functional areas of business, including central concepts and tasks.  
 

2. Written and oral communication abilities appropriate to management-related tasks.  
 

3. An understanding of and the ability to use  statistics for decision-making related to specified 
organizational situations.  

 
4. An understanding of tasks associated with career selection, entry, and management.  

 
5. An understanding of legal obligations of organizations and the ethical dilemmas faced by 

businesses, along with appropriate frameworks for addressing these dilemmas. 
 

6. An understanding of information technology as it influences organizational processes and 
system tasks.  Demonstrate the ability to use information technology to address specified 
management tasks.  

 
7. An understanding of domestic and global economic environments and their influence on 

firm-level decision-making.  
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8. An understanding of individual and group dynamics in organizations and the management 
and leadership processes employed for enhancing individual and team effectiveness.  

 
9. An understanding of the principles of organizational design and the variables addressed in 

effective organizational development, as well as the ability to select designs appropriate for 
enacting specified organizational strategies.  

 
10.  An understanding of human resource management practices for enhancing the acquisition 

and productivity of organizational members and the ability to select appropriate HR practices 
for implementing specified organizational strategies.  

 
11. An understanding of the processes and technology employed in promect management and the 

ability to develop project plans appropriate for accomplishing specified strategic goals in 
identified business environments.   

 
 

 
DEGREE PROGRAM REQUIREMENTS 
 
Associate of Arts (A.A.) 
 
Business Administration 
The Associate of Arts degree program with an emphasis in Business Administration is offered for 
students who need to acquire a basic knowledge of business processes to enhance their career options. 
 
Required Courses: 
BU 200  Introduction to Business 3 semester hours 
AC 201  Principles of Accounting I 3 semester hours 
AC 202  Principles of Accounting II 3 semester hours 
BU 224  Applied Business Statistics 3 semester hours 
EC 201  Principles of Macroeconomics 3 semester hours 
EC 202  Principles of Microeconomics 3 semester hours 
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Pre-Major Coursework for B.A. and B.S. Degrees in Business 
 
In order to advance to coursework in any of the business majors leading to the Bachelor of Arts (B.A.) or 
Bachelor of Science (B.S.), students are required to complete pre-major coursework.  This coursework 
should be taken during students’ first and second years in their undergraduate program.  
 
Pre-major requirements:* 
BU 200 Introduction to Business   3 semester hours 
BU 224 Applied Business Statistics   3 semester hours 
AC 201 Principles of Accounting I   3 semester hours 
AC 202 Principles of Accounting II   3 semester hours 
EC 201 Principles of Macroeconomics   3 semester hours 
EC 202 Principles of Microeconomics   3 semester hours 
 
*EC 201 will satisfy the Social Science general education requirement. 
 
Bachelor of Arts (B.A.) 
 
Business Administration 
The major in Business Administration leading to the Bachelor of Arts degree prepares graduates to have a 
broad understanding of business operations; the technical skills, environmental awareness, and ethical 
perspectives for functional analysis and effective decision-making regarding business situations; and the 
professional readiness to initiate and advance their careers.   

Major requirements: 
FIN 301  Principles of Finance 3 semester hours 
MKT 301  Principles of Marketing 3 semester hours 
MGT 305  Management of Information Resources 3 semester hours 
MGT 306  Human Resource Management 3 semester hours 
BU 308  Professional Writing and Presentation 3 semester hours 
BU 324  Quantitative Methods in Business 3 semester hours 
BU 362  Legal and Ethical Issues in Business 3 semester hours 
BU 402  International Business 3 semester hours 
MGT 407  Operations Management 3 semester hours 
BU 416  Career Development 3 semester hours 
BU 469  Business Strategy 3 semester hours 
BU 470  Senior Field Project 3 semester hours 
 
Students majoring in other fields may choose to minor in Business Administration as an enhancement to 
their program of study.   Students majoring in Accounting may not complete a minor in Business 
Administration.   
 
Pre-minor requirements: BU 200, AC 201, AC 202, and EC 202. 
 
Minor requirements: BU 362, MGT 305, MKT 301, and FIN 301.  Other 300 or 400 level business 
courses may be substituted with business faculty advisor approval. 

 
Students seeking a minor in Business Administration should choose EC 201 to fulfill their Social Science 
general education requirement. 
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Bachelor of Arts in Management  Program Requirements 
In the management major, students develop their ability to work with others effectively in professional 
settings and become skilled in using technology and information resources to make organizationally 
sound, socially responsible decisions at work. Management students gain an understanding of the 
functions that make organizations run effectively (accounting, finance, marketing), as well as the 
composition (structure and culture), human resource management systems, and leader behavior influence 
the effectiveness of individuals, groups, and systems at work.  Students broaden their awareness of the 
economic, social, and political issues that impact management decision making.  
 
The management major is only offered for students in the Adult Evening and Online Programs (AEOP). 
 
 
Major requirements: 
MGT 301  Organizational Behavior 3 semester hours 
MGT 305  Management of Information Resources 3 semester hours 
MGT 311  Organizational Design 3 semester hours 
MGT 312  Organizational Leadership 3 semester hours 
MGT 306  Human Resource Management 3 semester hours 
BU 308  Professional Writing and Presentation 3 semester hours 
BU 362  Legal and Ethical Issues in Business 3 semester hours 
MGT 420  Team Building & Process Management 3 semester hours 
MGT 421  Negotiation & Conflict Resolution 3 semester hours 
MGT 422  Professional Development 3 semester hours 
MGT 425  Strategic Project Management 3 semester hours 
 
 
Bachelor of Science (B.S.) 
 
Accounting 
The major in Accounting leading to the Bachelor of Science degree provides students with both the 
theoretical and practical knowledge to succeed in careers in public, corporate, governmental and not-for-
profit accounting.  Students will be readily prepared for employment directly upon completion of the 
program.  Additionally, by continuing their education to complete Chaminade’s Accounting MBA 
program or equivalent work at another university, students will meet the necessary academic requirements 
for taking the CPA examination.   
 
Major requirements: 
MGT 305  Management of Information Resources 3 semester hours 
MGT 306  Human Resource Management 3 semester hours 
AC 301  Intermediate Accounting I 3 semester hours 
AC 302  Intermediate Accounting II 3 semester hours 
AC 303  Managerial Accounting 3 semester hours 
AC 306  Tax Concepts Principles of Taxation 3 semester hours 
BU 324  Quantitative Methods in Business 3 semester hours 
BU 308  Professional Writing and Presentation 3 semester hours 
MKT 301  Principles of Marketing 3 semester hours 
FIN 301  Principles of Finance 3 semester hours 
BU 362  Legal and Ethical Issues in Business 3 semester hours 
BU 416  Career Development 3 semester hours 
AC 408  Governmental Accounting 3 semester hours 
AC 404  Auditing 3 semester hours 
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BU 469  Business Strategy 3 semester hours 
BU 470  Senior Field Project 3 semester hours 
 
Students majoring in other fields may choose to minor in Accounting as an enhancement to their program 
of study.   
 
Pre-minor requirements: BU 200, AC 201, AC 202, and EC 202 
 
Minor requirements: AC 301, AC 302, AC 303, and one additional upper division accounting course as 
approved by an accounting program faculty advisor.  
 
Students seeking a minor in Accounting should choose EC 201 to fulfill their Social Science general 
education requirement. 
 
 
Course Descriptions 
 
Accounting (AC) 
 
AC 201 Principles of Accounting I (3) 
Accounting is often called the language of business.  This course introduces students to the accounting 
cycle and the terminology of accounting through application of procedures used to classify, record, and 
interpret business transactions and prepare financial statements.  Topics include the principles and 
procedures for valuing assets and measuring income. The focus of this course and AC 202 is to provide 
fundamental accounting skills and knowledge to prepare students for advanced courses in business and 
accounting.  Offered every semester. Prerequisites: MA 103. 
 
AC 202 Principles of Accounting II (3) 
This course is a continuation of AC 201, completing an introduction to financial accounting and 
providing the fundamentals of managerial accounting.  Topics include financial statement analysis, 
product costing, cost-volume-profit analysis, capital and operational budgeting, cash flow analysis, and 
other techniques useful for management decision-making. Offered every semester. Prerequisites: AC 201.  
 
English 102 and COM 101 are prerequisites for all upper division courses 
 
AC 301 Intermediate Accounting I (3) 
This course and AC 302 provide in-depth coverage of financial accounting theory and practice for 
accounting majors and those who need more than basic knowledge.  Topics include accounting processes 
and the application of GAAP to preparation of the financial statements, with specific emphasis on 
recognition and measurement of cash, receivables, and inventories. Offered fall semester. Prerequisites: 
AC 202.  
 
AC 302 Intermediate Accounting II (3) 
This course is a continuation of AC 301.  Topics include the application of GAAP to recognition and 
measurement of plant assets and intangibles, debt securities, stockholder's equity, pensions, leases, and 
income taxes. Service- Learning. Offered spring semester. Prerequisites: AC 301.  
 
AC 303 Managerial Accounting (3) 
This course presents advanced topics in cost and managerial accounting.  It is intended for accounting 
majors and may also be appropriate for students interested in finance and operations.  Topics include 
break-even analysis, job order, process, standard cost systems, capital budgeting, and emerging practices 
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such as reengineering, strategic alliances, and open book management. Offered fall semester. Service- 
Learning. Prerequisites: AC 202.  
 
AC 306 Tax Concepts (3) 
This course provides an introduction to Federal Income Taxation and is intended for accounting and 
business majors who need to understand the tax implications of business decisions.  Topics include 
analysis of principles, laws, and regulations which underlie the federal tax system and their effect on 
individuals, businesses and property transactions. Offered fall semester. Prerequisites: AC 202. Service-
Learning . 
 
AC 404 Auditing (3) 
This course examines the theory and practice of auditing as applied to cash, receivables, and inventory; 
internal control procedures, reporting on audited statements; and review and analysis of statements on 
auditing standards.  Emphasis is given to issues of professional ethics in audit activities and reporting. 
Service-Learning Course. Offered fall semester. Prerequisites: AC 302.  
 
AC 406 Advanced Taxation (3)  
Study of tax laws and regulations related to partnerships, corporations, estates and trusts. Emphasis on 
development of ability to conduct research related to complex tax issues. Offered annually. Prerequisites: 
AC 306 or consent of instructor.  
 
AC 408 Governmental Accounting (3) 
This course provides an introduction to the principles and procedures of fund accounting for government 
and non-profit institutions.  Topics include budgetary control, types of funds, revenue and expenditure 
accounting, and financial reporting for public sector organizations.  Offered spring semester. 
Prerequisites: AC 202.  
Business (BU) 
 
BU 200 Introduction to Business (3) 
This course provides a survey of business functions, principles, and practices; managerial tools for 
analysis; people’s behavior in organizations; practical applications in problem solving and decision-
making. The course is designed for students interested in careers in organizations and for those intending 
to major or minor in business.  Offered every semester.  
 
BU 224 Applied Business Statistics (3) 
The course introduces students to the use of statistical information for business decision-making.  Topics 
include summary measures, frequency distributions, probability, sampling, statistical inference and simple 
regression. Emphasis is given to the interpretation and meaning of statistical information. Offered every 
semester. Prerequisites: MA 103.  
 
English 102 and COM 101 are prerequisites for all upper division courses 
 
BU 308 Professional Writing and Presentation (3) 
Letters, proposals, reports, and presentations are often the vehicles through which professionals get their 
ideas accepted and their contributions valued.  This course teaches students the rhetorical principles and 
writing and presentation practices required for effective communication in business.  The course focuses 
on format, layout, and design strategies for developing informative documents and presentations that use 
business data to address specified audiences in a variety of professional situations.  Cross-listed as MGT 
308.  Offered every semester.  
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BU 324 Quantitative Methods in Business (3) 
Each of the business disciplines uses quantitative information in its planning, operations, and performance 
evaluation.  This course introduces students to a variety of methods and tools for using quantitative data 
effectively: linear programming, Bayes Decision Rules, forecasting, multiple regression, network models, 
utility measures and inventory models. Offered every semester. Prerequisites: MA 103, BU 224.  
 
BU 362 Legal and Ethical Issues in Business (3) 
This course is designed to provide students with an understanding of the legal and ethical issues business 
decision-makers face in determining appropriate policies and actions.  Focus is given to the effect of 
decisions on stakeholders including employees, customers, investors, and society.  Topics include 
application of moral philosophies to common business dilemmas, professional codes of ethics, and 
elements of business law including contracts, the Uniform Commercial code, and agency.  As part of this 
class students will have the option to participate in activities that integrate meaningful business-related 
service to the community with course learning.  Cross-listed as MGT 362.  Service-Learning Course . 
Offered every semester.   
 
BU 402 International Business (3) 
This course is designed to provide students an understanding of the global environment in which 
international business takes place, as well as the role and behavior of the multinational firm in responding 
to the environment.  The course seeks to equip students with the knowledge, skills, and sensitivities to 
engage business activities more effectively in the complex international context.  Topics include trade 
theory, import and export strategies, international investment, negotiations and diplomacy, and global 
supply chain management. Offered every semester. Prerequisite: BU 200. 
 
BU 416 Career Development (3) 
Starting one’s career is often both an exciting goal and a mystifying, overwhelming challenge. This 
course provides students with the knowledge and tools needed for successful career planning and entry.  
The course covers developmental issues, theories, and activities useful for career exploration.  Also 
included are approaches to making career and lifestyle choices, societal trends that may affect career 
decisions, and self-management skills at work.  Students develop an action plan for initiating their career 
and a personal portfolio of resources for use in job search.  Offered every semester.  Prerequisite: BU 308.  
 
BU 469 Business Strategy (3) 
This capstone course for business majors provides students the opportunity to integrate the knowledge 
gained in their business coursework to better understand and engage the work of organizations.  Topics 
include organizational assessment; organizational “visioning” and mission composition; strategy 
formulation, implementation, and evaluation; and the coordination of resources, core competencies, and 
processes to achieve competitive advantage and provide social value.  Student teams conduct and present 
rigorous case analyses of exemplar organizations. Offered every semester.  Prerequisites: BU 200, AC 
202, EC 201, EC 202, FIN 301, MKT 301, BU 308 and senior standing.  
 
BU 470 Senior Field Experience (3) 
This course is designed to connect students’ coursework in business to the operations of a real-world 
organization and to facilitate their transition from student to professional.  Student teams function as 
consultants, with the guidance of a Faculty Supervisor, to analyze an organizational situation, develop 
recommendations, and implement an appropriate project in a sponsoring community organization.  Teams 
accomplish their project, complete a project report and group process assessment, and present their 
results.Cross-Listed as MGT 302  . Service -Learning Course. Offered every semester.  Prerequisites: BU 
469. 
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BU 480 Special Topics (3) 
Special topics in business that are presented as announced. Prerequisites vary according to course. 
 
BU 487 Business Internship (3) 
This course involves the student engaging in a minimum of 150 hours of professional work experience 
that is related to the student’s career goals and approved by the instructor.  The student meets regularly 
with the instructor during the term and completes a report documenting the work experience and its 
relationship to the student’s business education.  This course may be repeated, but a new work experience 
must be undertaken. Prerequisites: junior or senior standing in business and minimum 2.00 GPA. 
 
BU 499 Directed Study (1-3) 
Individualized study on a student-selected topic arranged through the program advisor. Prerequisites: 
junior or senior standing and consent of program advisor. 
 
 
Economics (EC) 
 
EC 201 Principles of Macroeconomics (3) 
Analysis of structure and operation of American economy; business cycles, fiscal and monetary 
institutions, and policies; GDP, unemployment and inflation, and economic growth; and other public 
issues. Offered every semester.  
 
EC 202 Principles of Microeconomics (3) 
Analysis of the functioning of firms within a market economy and how the market system allocates scarce 
resources; basics of supply and demand; theory of pricing under competition, monopoly, and imperfect 
competition; government interference in the market system; and international trade. Service -Learning 
Course Offered every semester. Prerequisites: MA 103 or equivalent. 
 
English 102 and COM 101 are prerequisites for all upper division courses 
 
EC 313 Contemporary Economic Issues (3) 
This course provides students an opportunity to develop skills at using economic analysis to understand 
and consider current issues and challenges facing our society.  The focus of the course is on the 
environmental impact of economic decisions, but the frameworks and tools examined can be applied to a 
wide range of social issues.  Offered fall semester of alternate years. Prerequisites: EC 202 or ENV 201. 
Service-Learning Course. Cross-listed as ENV 313. 
 
EC 320 Economic Systems in the Age of Globalization (3) 
This course examines how representative economic systems function within the global economy.  
Emphasis is given to the study of individual features of economic systems and their impact on the 
performance and development of the respective economies. Offered spring semester of alternate years. 
Prerequisites: EC 201. 
 
EC 420 International Economics (3) 
This course examines international trade and financial relations and international economic institutions. 
Offered annually. Offered spring semester of alternate years.  Prerequisites: EC 201.  
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Finance (FIN) 
 
English 102 and COM 101 are prerequisites for all upper division courses 
 
FIN 301 Principles of Finance (3) 
This course introduces the role of financial management in the operation of a business.  The focus of the 
course is on understanding the issues and choices involved in maximizing the results of financial 
decisions.  Topics include time value of money, equity valuation, capital budgeting, risk assessment, and 
capital markets. Offered every semester.  Prerequisites: AC 201 
 
FIN 303 Principles of Investment (3) 
This course provides an introduction to the concepts, analytical methods, and action principles which are 
useful for making investment decisions.  Focus is given to investment theory and applications to security 
markets.  Topics include market indexes, sources of investment information, technical analysis, portfolio 
management, and problems of individual and corporate investing. Offered spring semester. Prerequisites: 
FIN 301.  
 
 
Management (MGT) 
 
English 102 and COM 101 are prerequisites for all upper division courses 
 
MGT 301 Organizational Behavior (3) 
This course introduces students to the fundamental issues in managing individuals and groups in 
organizations.  Students will explore opportunities to apply course learning in their own organizational 
settings and to understand their personal theories of people at work.  Topics include personality, culture, 
motivation, power, communication, decision-making, and group dynamics.  Offered in AEOP Program 
annually.  Prerequisites: BU 200. 
  
MGT 305 Management of Information Resources (3) 
This course introduces students to the development and use of information resources for organizational 
decision-making.  Topics include systems analysis, data communications, internet research, decision 
support systems, planning and implementing management information systems, and future trends in 
technology. Students design and operate a functional information system. Offered every semester. Cross-
listed as MGT 307. Prerequisites: BU 200 and CS 103.  
 
MGT 306 Management of Human Resources (3) 
This course provides an introduction to the field of human resource management. Students learn the 
implications of organizational behavior theory for the design of HR practices that facilitate employee 
performance and success.  Topics include recruitment and selection, socialization, training and 
development, performance appraisal, compensation and benefits, and the strategic use of HR in 
organizational operations. Offered every semester.  Cross-listed as MGT-306.  Prerequisites: BU 200. 
 
MGT 311 Organizational Design (3)  
This course examines the macro aspects of organizational effectiveness and the internal and 
environmental factors which shape organizational structures.  Organizational design options and 
determinants are considered in the framework of systems theory.  Practical applications emphasize 
understanding and developing structures that support an organization’s mission, vision, and strategy.  
Offered in AEOP program annually.  Prerequisites: BU 200. 
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MGT 312 Organizational Leadership (3)  
This course explores traditional and transformational perspectives on leadership and identifies the tasks of 
leadership in complex organizations.  The course provides an understanding of the challenges leaders face 
in successfully guiding people and systems.  Special focus is given to the issue of change management 
and the leader as a change agent.  Offered in AEOP program annually.  Prerequisites: MGT 301. 
 
MGT 407 Operations Management (3) 
This course examines how organizations manage the transformation of resources and materials into the 
goods and services they provide. Topics include operations strategies and procedures; production; quality 
management; productivity; location, layout, and capacity; and operations planning and scheduling. 
Offered every semester. Prerequisites: AC 201, EC 202, and BU 324, FIN 301. 
 
MGT 420 Team Building and Process Management (3) 
Effective teamwork depends on groups managing their work and members’ interactions successfully.  
This course focuses on constructing and managing “great groups” at work.  The course provides an 
understanding of group composition and member diversity, goal setting, establishment of process 
expectations, communication, and task coordination.  Development and application of process skills is 
emphasized.  Offered in AEOP program annually.  Prerequisites: MGT 301. 
 
MGT 421 Negotiation & Conflict Resolution (3)  
Managers and professionals in all fields benefit from having the skills and perspective to respond to 
situations where the people involved have different goals, different strategies, or different styles.  This 
course identifies methods and techniques for developing influence and persuading others in negotiations 
and dispute resolution.  Emphasis is placed on skill building to manage interpersonal differences and 
improve the quality of relationships.  Offered in AEOP program annually.  Prerequisites: MGT 301. 
 
MGT 422 Professional Development for Managers (3)  
Charting a management career presents many challenges.  New skills are needed, personal demands are 
heightened, and work/life balance can seem impossible.  This course provides a laboratory for examining 
the abilities, perspectives, and self-knowledge needed for personal and professional effectiveness in a 
managerial career.  Experiential learning and reflection provide the basis for enhancing self-management 
skills and personal empowerment at work.  Offered in AEOP program annually.  Prerequisites: MGT 301 
and BU 308. 
 
MGT 425 Strategic Project Management (3)  
This capstone course for management majors provides students the opportunity to integrate the 
knowledge gained in their management coursework to effectively engage the tasks of project 
management.  The course provides hands-on learning that prepares students to develop project planning 
and oversight systems, identify and implement best practices, and establish measurable linkages between 
an individual project and organizational strategy and objectives.  Offered in AEOP program annually.  
Prerequisites:  MGT 305, BU 308, MGT 311, MGT 420, and senior standing.  
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Marketing (MKT) 
 
English 102 and COM 101 are prerequisites for all upper division courses 
 
MKT 301 Principles of Marketing (3) 
This course addresses the broad and diverse nature of the marketing function in organizations.  The 
terminology that marketers use is covered, as well as the theories, models, and research activities that 
guide marketing decision-making.  The challenge of understanding consumer behavior is introduced.  
Various trends in the environment that affect marketing are examined.  For non-majors, this course 
provides a solid foundation of marketing knowledge for any businessperson.  For students majoring in 
marketing, this course is the prerequisite for all other marketing courses.  Offered every semester. 
Service-Learning. Prerequisites: EC 201 or EC 202. 
 
 
 
 
 
 




